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Essay from the year 2007 in the subject Business economics - Trade and Distribution, grade: 1,7, Solvay
Business School, Brussels (Solvay Business School, Brussels), course: Advanced Marketing, 23 entries in
the bibliography, language: English, abstract: Since their introduction several years ago Fairtrade products
have remained subject to low sales and failed to win satisfactory market shares. Investigating into the reasons
for the observed underperformance the study will begin by analysing customers' motivations to buy Fairtrade
products and their reasons to refrain from Fairtrade purchases. After the analysis of the various important
influences on customers' Fairtrade buying behaviour, it will examine some of the implications this may have
for marketing professionals. The study will conclude that some of the main factors affecting Fairtrade
purchases are of demographical nature, while others stem from customer equity dimensions, before it will
propose a number of possible actions to increase the success of the Fairtrade initiative. [...]
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From reader reviews:

Shirley Daniels:

Throughout other case, little folks like to read book Fairtrade: Motivations of Customers to Engage in
Fairtrade Purchases and the Implications for Marketing Professionals. You can choose the best book if you
want reading a book. Provided that we know about how is important some sort of book Fairtrade:
Motivations of Customers to Engage in Fairtrade Purchases and the Implications for Marketing
Professionals. You can add knowledge and of course you can around the world by way of a book. Absolutely
right, due to the fact from book you can learn everything! From your country right up until foreign or abroad
you will find yourself known. About simple factor until wonderful thing you may know that. In this era, we
can open a book or even searching by internet system. It is called e-book. You can utilize it when you feel
uninterested to go to the library. Let's study.

Crystal Freeman:

This Fairtrade: Motivations of Customers to Engage in Fairtrade Purchases and the Implications for
Marketing Professionals book is not ordinary book, you have it then the world is in your hands. The benefit
you have by reading this book is actually information inside this reserve incredible fresh, you will get facts
which is getting deeper you read a lot of information you will get. That Fairtrade: Motivations of Customers
to Engage in Fairtrade Purchases and the Implications for Marketing Professionals without we know teach
the one who studying it become critical in pondering and analyzing. Don't be worry Fairtrade: Motivations of
Customers to Engage in Fairtrade Purchases and the Implications for Marketing Professionals can bring
whenever you are and not make your carrier space or bookshelves' grow to be full because you can have it in
your lovely laptop even cell phone. This Fairtrade: Motivations of Customers to Engage in Fairtrade
Purchases and the Implications for Marketing Professionals having very good arrangement in word and
layout, so you will not truly feel uninterested in reading.

Raymond Bryan:

Do you certainly one of people who can't read satisfying if the sentence chained in the straightway, hold on
guys this particular aren't like that. This Fairtrade: Motivations of Customers to Engage in Fairtrade
Purchases and the Implications for Marketing Professionals book is readable through you who hate the
perfect word style. You will find the information here are arrange for enjoyable examining experience
without leaving also decrease the knowledge that want to offer to you. The writer regarding Fairtrade:
Motivations of Customers to Engage in Fairtrade Purchases and the Implications for Marketing Professionals
content conveys thinking easily to understand by many people. The printed and e-book are not different in
the content but it just different in the form of it. So , do you continue to thinking Fairtrade: Motivations of
Customers to Engage in Fairtrade Purchases and the Implications for Marketing Professionals is not loveable
to be your top list reading book?



Loren Benton:

People live in this new moment of lifestyle always aim to and must have the spare time or they will get lots
of stress from both way of life and work. So , if we ask do people have spare time, we will say absolutely
indeed. People is human not a robot. Then we consult again, what kind of activity are you experiencing when
the spare time coming to you actually of course your answer will probably unlimited right. Then do you ever
try this one, reading textbooks. It can be your alternative with spending your spare time, the book you have
read is usually Fairtrade: Motivations of Customers to Engage in Fairtrade Purchases and the Implications
for Marketing Professionals.
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